
WAYS TO GIVE 
 
As the Berkshire Music School enters its 66th year, we continue our mission of 
providing quality education in music and the arts to people in the greater Berkshire 
community, regardless of ability, race, gender, religion, ethnic origin, age, or 
disability. We provide a safe, nurturing environment for over 400 students of all 
ages, especially young people and their families. 
 
The School recently added additional programs such as yoga, dance, and musical 
theatre to enhance the complete exploration of musical artistry, expanding our 
course offerings in response to community demand. We are committed to continuing 
our mission in light of reduced funding for the arts from government and public 
schools. We honor our founder’s legacy by continuing to grow and prosper, while 
turning no one away based on an inability to pay. Nearly ten percent of our students 
receive scholarships and financial aid. 
 
We ask for your help. As an independent, nonprofit institution, full tuition covers only 
55 percent of actual expenses. Income from our modest endowment is no longer 
sufficient for increasing budgetary requirements. We must meet the rising cost of 
doing business, maintain our competitive advantage and increase funding for 
scholarships. 
 
Please consider contributing to our Annual Appeal, Endowment, or contact us 
concerning additional ways to give. 
 
 
SPECIAL OPPORTUNITIES 
 
DONATION FORM 
 
CASE STATEMENT 
 
DONOR BENEFITS 

http://www.berkshiremusicschool.org/pdf/give_opportunities.pdf
http://www.berkshiremusicschool.org/pdf/give_form.pdf
http://www.berkshiremusicschool.org/pdf/give_case.pdf
http://www.berkshiremusicschool.org/pdf/give_now.pdf




Case Statement  
 
The mission of the Berkshire Music School is to provide quality education in music and 
musical opportunities to people in the greater Berkshire community regardless of race, 
religion, ethnic origin, disability, age, or ability to pay. 
 
We are an independent, nonprofit institution.  Full tuition covers only 55 percent of actual 
expenses.   
 
WHY US? 
 


• 65-year history of providing the highest-quality individual and group musical 
instruction available in Berkshire County 


• welcoming all ages, levels of ability, and incomes;  400 students 
• safe, nurturing environment for young people and their families 
• positioned to capitalize on opportunity created by reduced music and arts funding 


in our local public schools 
• largest, most experienced and accomplished faculty in the area; most are full-time 


music educators and/or performers      
• visible downtown location in a campus-like setting with a recital hall, dance 


studio, resource center and 11 studios 
• extensive performance opportunities both at the School and in the local 


community   
• a significant number of BMS alumni have pursued careers in music and the arts  
• key institution in the revitalization and continued cultural development of 


Berkshire County 
• varied opportunities for faculty-student interaction and collaboration, both in 


performance ensembles and coursework 
• adding exciting new programs in response to community demand and also to 


complement the total musical experience; yoga, movement, dance, etc.  
• opened a satellite facility in Great Barrington, September 2004 
• member of the National Guild of Community Schools of the Arts (one of only 300 


associates in the US) 
 
WHY NOW? 
 


• income from our modest endowment no longer meets budgetary requirements  
• additional funding is required to support ambitious business plan and expanded 


programs (yoga, musical theatre, dance, etc.) 
• investment in satellite office and related lessons/course offerings 
• significantly increase scholarship offerings  
• expand student body by 25 percent 
• retain faculty and staff, keep salaries competitive  
• meet rising cost of doing business  


 







WHAT FOR? 
 


• maintain our competitive advantage 
• increase endowment 
• expand scholarship funds 
• support further development and fundraising initiatives 
• website and technology enhancements 
• marketing and promotional campaigns  
• increase course offerings  
• deferred maintenance and necessary capital projects 
• special programs, especially community outreach  
• continuing education for staff 
• underwriting of guest artists and faculty 
• security system  
• sound system for outreach programs 


 





